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School/Department: School: Erasmus School of History, Culture and Communication 
Department: Media and Communication 
 

Project Title: Children’s Consumer Culture in China 
 
 

Abstract: This project focuses on children’s consumer culture, the phenomenon 
in which the various actors in the society at large – and commercial 
media in particular – promote the belief that consumption is important 
and a necessity for obtaining personal happiness and peer 
acceptance. 
 
Children’s consumer culture has been predominantly studied in 
Western capitalist societies. However, a wide availability of hedonic 
goods and services is not unique to the Western world, nor to 
capitalist societies. That being said, consumer culture may manifest 
itself in slightly different forms in Non-Western collectivist societies, 
and recently renowned scholars have started to make calls to study 
children’s commercial media use within new contexts: What type of 
commercial media are children using, how much advertising are they 
exposed to through these media, and does their advertising exposure 
reinforce materialistic values? 
 
China presents the perfect location to explore the questions above, 
not only because it meets the criterion of being a Non-Western 
collectivist society, but – more importantly – also because the project 
can build on the seminal works from the early 2000s of Prof. Dr. Kara 
Chan. 
 
This project aims to investigate the nature and effects of children’s 
commercial media use in China by (1) gathering audience reach data 
to determine children’s media consumption patterns, (2) conducting a 
content analysis to determine the amount and type of advertising in 
children’s commercial media, and (3) conducting a survey study to 
determine the effect of advertising exposure on children’s 
materialism. 
 
This project will be innovative in two ways. Firstly, the project will 
deliver inside-knowledge on advertising practices in China to a 
curious international academic audience that has no direct access to 
these media themselves. Secondly, the project expands on previous 
literature into the nature and effects of child-directed television 
advertising, by exploring the nature and effects of both child-directed 
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television and online advertising. 

Requirements of 
candidate: 

Master’s degree: Yes 
 
Candidates must have earned a (research) master degree in either 
Communication Studies, Media Studies, Marketing, or Developmental 
Psychology. In addition, candidates should have experience with 
doing quantitative research and are requested to show affinity with 
the proposed topic. 
 
IELTS Grade: 7.0 (minimal 6.0 per component) 
or 
TOEFL Score: 100 (minimal 20 per component) 
 

Supervisor 
information: 

Dr. Suzanna J. Opree will serve as the daily supervisor and 
copromotor for this PhD project, and Prof. dr. Susanne Janssen 
and Prof. dr. Koen van Eijck will serve as promotors. 
 
Personal data 
Dr. Suzanna J. Opree 
Senior Assistant Professor of Quantitative Research Methods 
Erasmus University Rotterdam 
PO Box 1738, 3000 DR Rotterdam, the Netherlands 
Phone: + 31 10 408 8838 
E-mail: opree@eshcc.eur.nl 
Visiting address: Woudestein Campus, M8.32, Burgemeester 
Oudlaan 50, Rotterdam, the Netherlands 
Homepage: https://www.egsh.eur.nl/people/suzanna-opree / 
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